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Eau de Cartier
A new olfactive language for this fresh
and tenacious unisex perfume that
hinges on Yuzu, an Asian lime, violet
blossoms and leaves, and lavender.
This fragrance seems to have come
from far away as it spurts out of a
bottle that has the classic purity of a
Doric column. But don’t be fooled, as
you need only a few drops of this
elixir on your skin to appreciate its
richness and surprising “ambiguity”
of this fragrance. Is it a perfume for
her or for him? Eau de Cartier is
fresh, barely floral and spicy, slightly
woody so it doesn’t become a
typically masculine fragrance. Eau
de Cartier marks the jeweler’s first
step into the world of unisex per-

fumes. The fragrance is alive, it is
touchable.  To create such an effect,
the creator used a magic ingredient:
Yuzu, a citrus native to Japan that
possesses a slightly bitter flavor.
Yuzu has been claimed to have
stimulating and calming properties.
The fragrance opens on a sparkling
note of Yuzu and Bergamot that
awakens the senses and it evolves
into a floral and aromatic heart note.
Violet blossoms and leaves were
added as their scent appeals to both
men and women. A hint of Lavender
softens the slightly “sweet” tone of
the Violet and gives the fragrance
freshness. The end note is deep and
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Let your Senses take you

We, at Alexander Perfumes and Cosmetics,  are so excited to
introduce “Higher” to you. “Higher” is a fragrance that speaks to a “New
Man”.Christian Dior classifies this fragrance as a fresh, airy scent full of
woody notes. An intensely uplifting fragrance with a modern shape bottle
to reflect a high tech design and contemporary architecture.

If you wear nothing else this season wear “Higher” by Dior. It’s top
notes consist of Pear, Basil and Citrus; then settling into Rosemary and
Cypress; and finishing with the freshness of Pear Tree Wood. “Higher” is
a fresh and aromatic fragrance that express ultra positive energy.

The “Higher” product range is as follows: Eau de Toilette Spray
1.7oz and 3.4oz, After Shave Lotion 3.4oz, Deodorant Spray and Hair
and Body Shampoo.

“This is truly going to be the next most popular men’s fragrance!”

Higher
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sensuous with Musk, Cedarwood, Amber and Patchouli.
Even more surprising than the fragrance itself is the fragrant mist that
envelops you without a wet feeling. The fragrance mist, to be applied on
the face and the body, is alcohol-free and for men, it introduces a new
way of wearing perfume. Eau de Cartier is also available in two sizes eau
de toilette and shower gel as well.

New Fragrances

For Men:
Chaumet

Nemo by Cacharel
Yin by Jacques Fath

L’Anarchiste by Caron

For Women:
Woman by Versace
L’Eau de Chaumet

Yang by Jacques Fath
Desire by Alfred Dunhill

For Dogs and Cats:
Oh My Dog! and Oh My Cat!

(no kidding!)

Christian Dior recognizes the
importance of skincare at an
early age.  Thus, introducing,

IOD.

Inner Ocean Dynamics

Especially designed for  and dedi-
cated to the 17 to 25 year old
women. The key ingredient in IOD is
a marine source water. Resourced
from the Brittany coast, this pure-
water reservoir is located 22 meters
below sea level and is completely
isolated from air and light. This key
ingredient will help to restore the
skin’s equilibrium and allow it to re-
main moisturized.

Because the line is designed for the
younger skin, IOD products were cre-
ated to be fun and easy to use. There
is an Aqua Powder, for instance,
which is a powder that instantly turns
into a liquid when rubbed onto the
skin. It is meant to mat and unify
combination/T-zone skin. Also, the
Aqua Foam, is a gel that changes
into a mouse when mixed with wa-
ter.

Dior has created this nine-unit line
with each skin type in mind; ranging
from a $20 for the cleanser to $31
for the moisturizers.

Other products include Mineral Gel,
it removes makeup and softens the
face and eyes, Clear Aqua Lotion, a
spray-on toner, Mineral Aqua Lotion
an alcohol-free spray-on toner,  Matt
Aqua Fluid, a moisturizer for combi-
nation skin and, finally, Hydra-Sorbet
Aquatique, a creamy smooth care
for instant freshness and lasting
moisturizer.

Continued from Page 1

High-end jeweler, Chaumet, brings
more sparkle to its fragrance line. It
has recently released  Chaumet for
men. Fitted in a smart, black rubber
rectangle, the Eau de Toilette for
Men by Chaumet follows a clearly-
defined high-tech trend.

The bottles geometrical lines,
inspired by a drawing by Malevitch
(black square on white
background, 1913) stand out in
colorless glass, with the
transparency
of spring
water and a
silvery
metal cap. It
is a veiled
tribute to
Chaumets
latest
collection of
Class One watches.

Making light of codes and colors, of
materials and patterns, the fra-
grance also combines genres while
remaining true to classical el-
egance. Affectation or embellish-
ments are out. Authenticity is the
keyword.

The product reflects the brand
concept and is targeted at young
men.The daring creator of this
fragrance explains: “In order to
achieve the right olfactive combina-
tion, I resorted to woody Haitian

vetiver (the most pungent and with
the highest alcohol content). To
soften the strong smell of roots
and earth, I enrobed it with musk
while increasing the dose of
acetyver, which provides a fresh,
slightly tangy note. Over the next
days, I added salviamber (a
synthetic scent that gives sub-
stance with woody, musky and
amber facets). I needed something
fruity but not too sweet: fig and
tangerine were a perfect choice.
The end note is based on maté (a
South American tree), which
smells rather like tobacco, and
mace (the aril round the nutmeg,
where its scent is most strongly
concentrated).”

The result of a whole year’s work
is now available for you to see and
smell: a straightforward, unam-
biguous and self-assured fra-
grance. Comes in a 3.3oz spray
for $55.00.

Chaumet’s Idea for Young Men
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NEW

LipSweets
These designer flavored lipglosses  are delicately enhanced with unique fla-
vors and essences. They go on silky smooth and are infused with Vitamin E
and Green Tea extract. Only $15.50. Available in 8 luscious flavors:

Name: Flavor: Color:

Flirt Raspberry Truffle Copper/Brown
Cherry Lips Maraschino Bright Coral
Peach Fuzz Peach Sorbet Clear
Pink Pout Vanilla Bean Soft Pink
Flaming French Kiss Creme Brulee Red
Shimmering Honey Exotic Spice Soft Coral
Smoldering Smooch Hazelnut Bright Pink
Cocoa Rose Chocolat Souffle Heather Pink

Lipstick in 36 sumptuous shades!

Le Rouge
by Clarins

A satiny, comfortable and long-last-
ing color helps to protect and mois-
turize your lips.
Shea butter, Vitamin E and C give
this lipstick its lightweight and anti-
aging benefits.
6 tantalizing harmonies represent
a specific mood: Pinks, Heather
Pink, Reds, Coral, Coppers and
Browns. Each harmony comes in
6 hues, from light to dark. Choose
your color, then your intensity. It is
quick and easy!

NEW

NEW

NEW
Introducing...

Dior Addict
Lipstick to party with...

Sexy.
Sleek case.
Shine-drenched.
Saturated color.
Sensational lips in 30 shades.
GET ADDICTED!

Clarins Extra-Firming and
Age Control Lip Care

Let’s talk about lips

SENSATIONAL
Keep lips protected and
younger-looking almost
immediately.
This lip cream promotes
smoother fuller-looking
lips. It also helps to
prevent lipstick from
feathering. Simply apply
the cream to the entire lip
contour morning and
night. $29.50

Orlane’s
Extreme Line Reducing Care

for Lips

Targeted, exceptionally effec-
tive care for the lip contour. For
long lasting and visibible “reju-
venation” of this fragile, highly-
exposed lip area.
Orlane’s Line Reducing Lipcare
has a remarkable double ac-
tion: first, it fights the formation
of wrinkles by restoring the
skin’s memory of youthfulness,
and second, it diminishes
already established wrinkles by
introducing optical receptors.
The result is a softer, fuller,
more suppler lip contour. Lip-
stick won’t feather. Use morning
and night, or at any time of the
day under your lipstick. $50.00

NEW

Felt-Tip Lip Liner
by Clarins

An innovative, long-
lasting lip liner that pro-
vides a sure-fire way to
get a great pout with
professional precision.

Shades:

Naturel #3
Spice #5

Cinnamon #6

$17.00
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O v e r  4 0 0
f r a g r a n c e s

f o r  w o m e n  a n d  m e n
f r o m  a r o u n d  t h e

w o r l d

For Her: AV, Acqua di Gio, Aimez-moi, Aire Loewe, Alexandra, Alchimie,
Alfred Sung, All About Eve, Allure, Amouage, Amarige, Anais Anais,
Angel,  Animale, Annick Goutal, Aqaba, Aqua Allegoria, Arpege, Azzaro
9, Azzura, Babydoll, Bal a Versailles, Balmain de Balmain, Bandit, Bellodgia,
Bill Blass, BLV, Birmane, Blonde, Boucheron, Bulgari, Burberry, By, Byblos,
Byzance, Cabochard, Cabotine, Calandre, Caleche, Carolina Herrera,
Carrera, Casmir, Cassini, Ce Soir ou Jamais, Chamade, Champs Elysees,
Chanel 5, 19, Chaumet, Cheap and Chic, Chloe, Christian La Croix, Climat,
Coco, Coeur de Raisin, Collection, Comptoir Sud Pacifique, Coolwater,
Coriandre, Creed, Cristalle, D&G, Deep Red, Desire, Dioressence,
Diorissimo, Diva, DKNY,  Dolce & Gabbana, Dolce Vita, Doulton, D’Orsay,
Dune, Eau de Cartier, Eau de Charlotte, Eau d’Eden,  Eau de Givenchy,
Eau d’Hadrien,  Eau d’Orlane, Eau de Patou, Eau de Rochas, Eau de
Sud, Eau Dynamisante, Eclix, Eden, Elysium, Emporio Elle, Empreinte,
Enigma, Envy, Escada,  Fath de Fath, Femme, Fendi, Fidji,  First, Fleur
d’Eau, Fleur d’Orlane, Fleurissimo, Fleurs de Rocaille, Flower, Fracas,
Fragile, Galore, Gardenia Passion, Gem, Gianfranco Ferre, Gianni Versace,
Giorgio, Giorgio Aire, Givenchy III, GFF, Goodlife, Grain de Folie, Grand
Amour, Gucci Rush, Guepard, Habanita, Halston, Hanae Mori, Hiris, Hot
Couture, Hypnotic Poison, Iceberg Twice, Il Bacio, Image, Infini, Initial,
IO, Issey Miyake, Ivoire, J’adore, J’ai Ose, Jaipur, Jardins de Bagatelle,
Je Reviens, Jean Louis Scherrer, Jean Paul Gaultier, Jessica McClintock,
JIL, Jil Sander 3, 4, Jivago, Joop, Joy, Jungle, KL, Kenzo, Kumquat, La
Perla, Lady Caron, Lalique, Lancaster, L’Air du Temps, Lauren, L’Eau par
Kenzo, Le Baiser, Le Feu d’Issey, Le Long,  Le Roy Soleil, L’Heure Bleue,
L’Interdit, Lolita Lempicka, Lou Lou, Ma Griffe, Mackie, Madame Rochas,
Magic, Mahora, Mania, Manifesto, Mariella Burani,  Micheal, Miss Dior,
Mitsouko, Molinard de Molinard, Moment Supreme, Montana, Moschino,
Muguet de Bonheur, Must de Cartier, Mystere, Nahema, Nicole Miller,
Niki de St. Phalle, Noa, Nocturnes, Norell, Nuit de Noel, Ombre Rose,
Opium, Organza, Organza Indecence, Oscar de la Renta, Oxygen, Paloma
Picasso,  Panthere, Paris, Parfum d’Ete, Parfum Prive, Perle de Silences,
Petite Cherie, Petit Guerlain, Pheromone, Phytom, Polo Sport, Quartz,
Quelques Fleurs, Ralph, Red Jeans, Rive Gauche, Roger & Gallet, Roma,
Romance, Romeo Gigli, Rouge Hermes, Royal Bain de Champagne, Royal
Secret, Royal Water, Rush, Rush 2, Safari, Samsara, Scherrer 2, Sensa-
tions, Sentiment, Sexual, Shalimar, Silences, Sonia Rykiel, So Pretty,
Soir de Paris, Spring Flower, Sublime, Sun, Sunwater, Tabac Blond,
Tamango, Tea Rose, Terracotta, Theorema, Tiare, Tilleul, Time for
Peace, Tocade, Touch, Tresor, Tropical Punch, Ubar, Ultraviolet, Un
Amour, V’E, Valentino, Van Cleef, Venezia, Versace Woman, Very
Valentino, Vanisia, Vice Versa, Wish, Y, Yendi, Yin, Yohji Yamamoto,
Ysatis, Yvresse, 1000, 1881, 212, 273,  24 Faubourg, 2000 Fleurs.

For Him: Acqua di Gio, Ambro, Angel, Aqua Di Selva, Aqua
Lavanda, Allure, Altitude, Amouage, Armani, Azzaro, Bel Ami, Blue
Jeans, Boss, Boucheron, Bulgari, Burberry, By, Cacharel, Carolina
Herrera, Caron, Carrera, Casran, Casual Friday, Chanel, Chaumet,
Chevalier, Chrome, Comptoir Sud Pacifique, Coolwater, Coriolan,
Creed, D&G, d-Dunhill, D’Orsay, Dark Blue, Davidoff, Declaration,
Desire, Dolce & Gabbana, Dreamer, Drakkar Noir, Dune, Dunhill,
Dupont, Eau de Cartier, Eau de Hadrien, Eau de Monsieur, Eau de
Rochas, Eau de Sud, Eau d’Orange Verte, Eau Sauvage, Emporio
Lui, Envy, Equipage, Escada, Escada Light Silver, Faconnable,  Fahr-
enheit, Gendarme, Gianni Versace, Givenchy Gentleman, Goodlife,
Grabazzi, Habit Rouge, Halston, Heritage, Hermes, Higher, Hugo
Boss, Iceberg Twice, Image, Imperiale, Issey Miyake, Jako, Jazz,
Joop, Jungle, Kenzo, Kouros, Krizia Uomo,L’Anarchiste, L’Uomo-
Trussardi, L’Eau par Kenzo, Lalique, Lalique Blue, Lanvin, Le Dandy,
Le Male, Live Jazz, Lolita Lempicka, Monsieur Balmain, Monsieur
Givenchy, Montana,  Moustache, Must de Cartier, Nemo, Opium,
Paco Rabanne, Pasha, Patou Prive,  Pi,  Pino Silvestre,   Polo
Sport,  Rocabar, Rochas Man, Roger & Gallet, Roma, Romance,
Royal Secret, Royal Water, Rush, Salvatore Ferragamo,  Sander,
Santos,  Sexual, Signoricci, Silver Mountain Water, Smalto, Swiss
Army, Tabac, Tabarome, Time for Peace, Touch, Trussardi, Tsar,
Ulysse, Uomo-Moschino, V-Gendarme, Van Cleef & Arpels, Very
Valentino,  Vetiver, What About Adam?, Xeryus, Yang, Yatagan,
YSL, Zino, 212, 273, 1881, 4711.

Skin Care: Darphin, Valmont, Christian Dior, Clarins, Lancaster,
Orlane, Terme di Saturnia, Alexandra de Markoff, Ingrid Millet,
Phytomer, GlyDerm, Biodroga, Jan Marini, Badedas, Mavala, Barielle.

Enjoy complimentary shipping
when ordering over the internet!

www.BeautyAndScents.com


